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Brand New

Alchemy are pleased to promote a revolutionary profiling solution
based on the values, beliefs and motivations that drive behaviours.

About Psyche 1.0

Psyche 1.0 has been developed by Persuasion Engines (implemented

and tested successfully over the last 12 months) It has been devel-
oped by mixing qualitative and quantitative research and applying
findings to a UK Universe file consisting of lifestyle & transactional
data from 5 trusted sources. According to Psyche, there are eight
types of person including: The Explorer, Experimenter, Aspirer,
Thriver, Belonger, Guardian, Survivor, and Outsider (for more info
see page two). These people can all be the same age, income,
gender etc...which is why adding Psyche should always improve
your current targeting, whatever lifestyle criteria you currently use.

Applications for Psyche 1.0:

Cold List Rental — We will run a *free* ‘Snapshot! targeting model
using Psyche 1.0, identifying the values, beliefs and motivations that
underpin your supporters’ . We can then tell you who is most likely
to support you and why. We will then identify those prospects who
exhibit characteristics most similar to your existing donors and use
this info to indentify those most likely to say ‘yes’ to you in your
acquisition programme.

Minimum order: 10,000

Donor Insight & Segmentation: It is possible to gain a better
understanding of your existing donors; the values, beliefs and
motivations that differentiate a Regular Giver from a Cash Donor or
a lottery player. This can be used to improve cross-sell and introduce
new products. Questions such as ‘Why is it that an individual only
donates once’? and what distinguishes our most valuable donors
are just some of the questions you might like an answer to.

Qualification of lists — It is possible to pre-screen lists prior to
rental to indentify if they are likely to contain the right type of
donors. We can flag or remove records we think are least likely to
respond and you can evaluate these against the actual results
achieved. It is possible for us to replace the records with low
propensity scores with data from our own models.

All our Snapshot!” profiles come with a synopsis of findings and
recommendations as to further analytical work that is likely to
benefit your charity, particularly with regard to improving response
and income.

Please visit our website for further information:
alchemydirectmedia.com

data card

More Applications

Creative: Is all about engagement
empowering individuals to make a
change. Knowing the values beliefs
and motivations of a person being
targeted provides insight into what
will help persuade much more than
traditional demographics will on
their own.

Media Planners: Perfect for
Acquisition targeting models or
Donor Development. Identify the
which media to use most efficiently.

Call your account
manager today:

01634 226490
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